
   

 
1. Lesson Plan Information 

Subject/Course:  Language Name:  Marc Sommerville 

Grade Level:   6 Time:  10:52 – 11:37 

Topic:    Media Literacy –  
          Understanding Media Texts 

 

 

2. Expectation(s)  
      The Grade 6 learners will:  

 

 Identify who produces various media texts, the reason for their production, how 
they are produced, and how they are funded (e.g. producers develop television 
dramas, sports broadcasts to entertain and make money by selling their products 
to television conglomerates, which then broadcast the programs to make money 

by selling advertising spots in the programs’ time slots) 6E82 

 Collect data by conducting a survey of their environment and record observations 

or measurements 6M70 
 

 

3. Pre-assessment 

a) Students: 
 

 The students have been introduced and exposed to various forms of media 
including advertisements, songs, music videos, video games, and sports 
broadcasts. 

 The students are familiar with various large corporations and their products. 

 The students work well independently and in groups. 
 

b) Learning Environment: 
 

 Classroom 209 

 Seating plan according to associate teacher 

 I will walk around class offering support during discussion & think/pair/share, 
returning to the blackboard to add information or operate laptop / overhead for 
presentation. Students will choose one “buddy” as travelling and study group 
partner. 

 Students will select two choices of groups to work with and will then be assigned 
to Worksheet Groups (six groups of four). 

 Air Canada Centre – Raptor’s Game 

 I will circulate during the game to prompt and answer questions, assisting with 
worksheet. Students will work in their pre-assigned groups. 

 
 
 
 



c) Resources: 
 

 Overhead, blackboard and chalk 

 Media Literacy Worksheets A – G 

 Language Arts Journals, blank sheets of paper, pens 
 

 

4. Content 5. Strategies 

a) Content for Introduction 
 

 Going to the GAME! 
 

 

 

a) Teaching/Learning  Strategies for Introduction 
 

 “Is anyone excited about going to the Raptor’s 
Game?” 

 “Can anyone tell me why they think we are 
going?” “What can we study and learn about at 
the game?” 

 Ex. Game rules, players, teams, sponsors, 
advertisers, arena, group trips, being in public 

     (3 min.) 
 

b) Content for Establishing 

the Learning  
 

 Understanding Media 

1. Define Media 

 

 

 

 

 

 

 

 

 

 

 

 

 

2. The role of media in 
our lives 

 Inform 

 Influence 

 Expand 

 Persuade 

 Entertain 

 

 

b) Teaching/Learning Strategies for Establishing 

the Learning 

 
 

1. Write “MEDIA” on board 

 “Can anyone give me some ideas of what media 
is?” 

 Media: “ways of communicating to many people, 
especially television, radio, newspapers, internet” 

 “Is there any connection between the game we 
will be going to and the media?” 

 Ex. $ for teams, product and service sales, 
reaching wider audiences 

 Write brainstorming ideas on the board and 
discuss briefly. 

     (4 min.) 
 

2. “The media plays a big part in what we do, how 
we think, who we trust, where we go, what we 
talk and think about, and what we buy. I like to go 
to the movies, play video games, and read 
newspapers, all of which are tied to the media. 
What do commercials do?” Commercials inform 
us of some of the things we can buy and 
experience. “What do newspapers do?” They tell 
us about certain events going on in our 
community and around the world.  

 



 

 

 

 

 

 

 

 

 

 

 

 Think/Pair/Share 
Examples of media –  

 Games 

 Shows 

 Movies 

 Music 

 Clothes 

 Food 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3. The role of 
professional sports and 
advertisements 

 

 Salaries 

 Entertainment 

 Sales 

 Commercials 

 Ticket Sales 

“So, one of the roles of the media is to inform us 
about local and world events, people, places, and 
products.” 
Begin writing list of roles on board with space 
under each heading for examples.  
“What are some other purposes of media?” 
Explain each of the five roles as necessary. 
“Can you give me an example of something you 
have seen or heard in the media?” 

(5 min.) 

 
“Now I would like you all to spend some time, on 
your own, brainstorming some examples of 
events, products, people, and information that 
you have seen or heard in the media. Think 
about which category you might put them in. I will 
give you four minutes starting now.” 

(5 min.) 

 
“I would like you to get with your buddy and 
match the examples that you wrote down with the 
categories that we listed on the board. Some may 
fall into more than one category, and that’s ok. 
For example, when I go to see a movie, 
sometimes it can be to be entertained or to be 
informed“. Model classifying “movies”. “I’ll give 
you another four minutes to discuss with your 
partner.”  

(5 min.) 

 
“All eyes on me. Who would like to start and give 
me two examples of media experiences that 
informed them of something? Influenced? 
Expanded? Persuaded? Entertained?”  
Write examples under the headings. 

(5 min.) 
 

3. “Coming back to our trip to the Raptor’s game, 
we can begin to think about some connections 
between the media and professional sports.” 
“First of all, how much do you think the players 
make per year?” 
Put salary chart on overhead. 

           “Where do you think that money comes from?” 
Ex. Ticket sales, advertising revenues 
(commercials), salaries, endorsements. 

(4 min.) 
 



 

 

4. Define terms 
 

 Permanent/Temporary 

 Target Audience 

 Logo 

 Broadcast 

 Endorse 

 Salaries 

 Merchandise 

 

 

4. “Now, could you please get into your pre-
assigned groups and I will hand out the 
worksheets that we will be using at the game. I 
want to talk about some of the new vocabulary 
words that you will be encountering and make 
sure everyone understands the expectations of 
the assignment.” 
Hand out worksheets once groups are formed. 
Ask a member from each group to read out the 
questions. Define terms as they are encountered 
and ask for or give examples. Add to word wall if 
students are unfamiliar. 
Permanent: Doesn’t change 
Temporary: Changes 
Target Audience: Specific group to which 
advertising/media is directed 
Logo: Company symbol 
Broadcast: A message that is transmitted, usually 
by radio, TV, or Internet.   
Endorse: Give support or approval 
Salaries: Fixed regular payment for services 
Merchandise: Goods for sale  

(10 min) 

 

6. Consolidation of Learning 
 

 Consolidation of learning takes place during the group work. 

 

 

7. Application 

  

 The students will complete their assigned worksheets during the game.  

 

 

8. Assessment 
 

 Diagnostic for the media literacy worksheet: classify into four groupings as 
follows.  

1. Demonstrates little or no understanding of the questions and assigned 
tasks. 

2. Demonstrates some understanding of the questions and assigned 
tasks. 

3. Demonstrates good understanding of the questions and assigned 
tasks. 

4. Demonstrates deep understanding of the questions and assigned 
tasks. 

 Anecdotal observations during the game. 



 

9. Student Teacher’s Reflections on the Lesson 

a) Student Learning Related to the Expectation(s) 

 

 Most of the students seemed to understand the lesson, and many students were 
categorizing examples of media texts before being prompted. 

 I needed to explain certain terms and clarify and repeat certain expectations to 
quite a few students 

 

b) Effectiveness of the Student Teacher 

 

 Students were engaged. I used established classroom routines, had good 
chunking (activities changed as students’ attention waned), and offered good 
positive feedback 

 I had difficulty bringing the focus back after the group activity. More diverse and 
better management strategies need to be developed, and I need to set clear 
expectations around group work and timing. 

 

c) Next Steps 

 

 I need to use clearer instructions about re-focusing after group work 

 Don’t talk over students – wait until I have their undivided attention 

 Broaden repertoire of management techniques 

 I need to use more positive feedback & reinforcement for attentive listening and 
staying on-task (praise, P.A.T. points, stickers) 

 

 


